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HEY, FELLOWS!" 



The Call of Our Fighting Men Must Get Everybody Busy in the 

United War Work Campaign 



"Hey, Fellows!" 

That is the catch-line that tops the new A. L. A. 
campaign poster. It is aimed at "the man in the street," 
and it has all the "punch" and "pep" and incisive direct- 
ness of a bayonet-thrust or a sniper's bullet. It is a 
short, sharp invitation to "come across." 

This is a short, sharp invitation to library workers 
to "come across" and get into the United War Work 
Campaign. Many of you are already in. Fine! That's 
the stuff ! This isn't meant for you, then. But how about 
the rest of you? 

Remember, our boys need books and we've undertaken 
to get the books to 'em. We can't do it unless everyone 
helps. We've got to get that three million and a half, and 
we can't get that unless all the rest of the seven United 
organizations get their three or fifteen or thirty or a 
hundred millions. We who are in library service can't 
sit back and "let George do it." It is just as much our 
concern to get the money the "Y" and the Salvation 
Army and the Knights and the Jews want as it is to get 
our own little slice of the big fund. 

"Hey, Fellows !" is an appeal to every one of us. We 
are all Fellows in this big drive. There never was such 
a Fellowship. Think of it! When was there ever a 
*nfon of creeds and races, of men and women united in a 
common cause, inspired by a common purpose, like this? 
It is a Fellowship as broad as all America — yes, broader, 
for it is as broad as Humanity itself! It links mankind 
with the tie of a single purpose — to back up our boys to 
beat the JBoche and win the war ! 

Are there any differences among us, of opinio^, of 
belief, of creed or dogma or tradition? If such there be, 
let their discussion wait till the war is won. There is but 
one opinion to-day that carries weight, one belief all 
civilized peoples share in common, one creed to which we 
all subscribe, one tradition that is as a rock under all our 
feet. Let us forget everything else and give the best that 
is in us to the stupendous task in which we all must share. 

It is not going to be easy. We are asking the people 
of America to give more money than was ever asked of 



any people since time began— a veritable "king's ransom" 
—One Hundred and Seventy Million Dollars! We are 
asking this princely gift on the heels of the largest loan 
ever floated by any government in all history. We are 
going to meet the plea of poverty, of "all tied up in 
Liberty bonds"; we are going to find people who won't 
give because this or that or the other of the seven organ- 
izations is or does something they don't approve of; we 
shall encounter many reluctant purse-strings, to untie 
which will take all the patience, all the perseverance, all 
the argument and all the emotional appeal of which the 
human will and the human spirit are capable. 

If we go into this campaign firm in our rooted belief 
that we shall win, we will win; not otherwise. United in 
spirit and purpose as well as in words alone, we can con- 
found the criticisms of the captious, show up the subter- 
fuges of the slackers and go over the top with a fund 
big enough to back up our boys all the way to Berlin ! 

There isn't a single, solitary, valid excuse for any man, 
woman or child in the United States to offer for failure 
to give to the United War Work Campaign— not one ! To 
give is to do one's bit: not to give is to hold one's per- 
sonal, petty interests higher than the only object any 
American has a right to hold as vital, the winning of 
the war. 

Busy? Of course you're busy. So are Jdhn D. Rocke- 
feller and Frank Vanderlip and the rest of us. What on 
earth are you doing that's so important you can't drop it 
to help put this job across? 

The help of the library workers of America has been 
pledged to the utmost of their power to make United War 
Work Campaign the greatest volunteer effort ever made 
by a Nation. In these pages you will find set forth, in 
variety and in detail, ways in which you — the individual 
you — can help. We are counting on you. The Y. M. 
C. A. is counting on you ; the Y. W. C. A., the National 
Catholic War Council, the Salvation Army, the War 
Camp Community Service, the Jewish Welfare Board, all 
are counting on you. 

"Hey, Fellows ! Come on— let's show them !" 
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To Every Librarian and Library Worker: 

Please read carefully the following statement about newspaper publicity. 

It contains instructions and suggestions which, if followed out locally by librarians, will leave no 
one in the United States in ignorance of the aims and results of Library War Service. 

It is particularly and especially urged upon every library worker in the United States, by the 
Library War Service Committee, that you do everything in your power to obtain the publication of 
items and articles in your local newspapers, referring to Library War Service. This applies in the 
smallest rural communities and in the largest cities, equally. 

It is also most especially requested that you watch your local newspapers and send to National 
Campaign Headquarters, 124 East 28th Street, New York City, a clipping of every article, item or 
paragraph appearing which carries a reference of any kind to the war work of the American Library 
Association or to the United War Work Campaign. 

These clippings will in large measure reflect the publicity activities of local library units and gauge 
the publicity results obtained by them. A file and classified record of these results will be kept at head- 
quarters. After the campaign there will be a special article prepared for the Library Journal on 
the subject of Library War Service. Full credit will be given in this article to the libraries and libra- 
rians whose clippings, as forwarded to this office, show the best results. Due consideration will be given 
to such matters as population, number of newspapers in the community, etc., so that the comparison 
will be as nearly as possible a fair one. 

Now is the time for library workers to demonstrate that library cooperation in the United War 
Work Campaign means something. 



NEWSPAPER PUBLICITY 

BY FRANK PARKER STOCKBRIDGE 
National Director of Information 

Let me try to clear up all possible misunderstandings 
about newspaper publicity in relation to the United War 
Work Campaign. From the letters reaching this office 
daily it is apparent that there is much confusion of 
thought on this subject. 

By request of the Secretary of the Treasury and the 
Chairman of the Commissions on Training Camp Activities, 
there has been no effort made to obtain newspaper pub- 
licity during the period of the Liberty Loan, beyond such 
matter as had been sent out for newspaper publication 
prior to the receipt of this request. 

By mutual agreement and as a part of the basic plan of 
co-operation between the seven organizations which have 
combined in* the United War Work Campaign, all general 
newspaper publicity matter relating to the campaign is 
sent out from United War Work Campaign Committee's 
national publicity offices. Publicity matter prepared by 
and relating to each of the organizations is being sent 
through this central committee to the press of the country, 
for publication after the Liberty Loan drive. 

Some publicity matter is sent direct to newspapers; 
most of it, so far as it can be prepared in advance, is sent 
out through departmental, State and local publicity com- 
mittees of the United War Work Campaign, who are 
charged with the duty of obtaining its insertion in the 
papers in their respective territories. 
7 So far as the United War Work Campaign publicity 

■ ■ . 



committee can do so, provision has been made for supplying 
copy to every newspaper in the United States for pub- 
lication at some time or other, or continuously, during the 
three weeks between the close of the Liberty Loan cam- 
paign and the beginning of the United War Work 
Campaign. 

Library workers can and should co-operate in obtaining 
the publication of this publicity matter emanating from 
United War Work Campaign headquarters. Much of it 
relates to Library War Service; more of it, naturally, 
relates directly to the work of the other six organizations. 
This is all interesting and the publication of any or all 
of it helps each and every one of the organizations in the 
United War Work Campaign. 

What Library Workers Can Do 

Specifically, what those can do who are taking part in 
this campaign in behalf of Library War Service, is: 

First, to check up with your State, district, county or 
local United War Work Campaign publicity committee 
and find out if the committee is receiving this publicity 
material ; 

Second, lend a hand in getting this publicity material 
distributed to the newspapers in your territory; 

Third, -use whatever influence you, your library, your 
library trustees and the friends of Library War Service 
can bring to bear on your newspapers to obtain the pub- 
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lication of this United War Work Campaign publicity 
matter on the scheduled dates. 

You can do a great deal more than this, however. 

The most valuable kind of publicity for this campaign, 
and the only kind of newspaper publicity that will amount 
to anything during the week of the campaign itself, and 
the few days immediately preceding it, will be the local 
news about United War Work Campaign in your own 
territory. The newspapers of Arkansas, for example, will 
be glad to print news* about what the men and women of 
Arkansas are doing in the United War Work Campaign, 
how the campaign is being organized in the State, who 
the people are that are active in it, how much money the 
State is expected to raise, details of interesting methods 
or novel features that are to be introduced in the conduct 
of the campaign.. Even more definitely is this the case 
when the news is local. The Little Rock papers, for ex- 
ample, want to print the news of what Little Rock is doing 
in the campaign. 

It is the local publicity committee, after all, that must 
obtain the newspaper publicity upon which the success of 
the campaign depends. It is with your local United War 
Work Campaign committee that you, the library worker, 
can be of the greatest service. 

What Is Local News? 

One of the ways in which librarians can contribute local 
news to local newspapers is indicated elsewhere in this 
issue of War Libraries. It is local news that the librarian 
and the six or the six hundred members of his or her staff 
are taking part in the campaign, to begin with ; it is local 
news that you have received word from the headquarters 
of Library War Service that more than 1,200,000 books 
have been shipped overseas, and more money is needed 
to buy more books. What makes this last local news is 
not the fact that more than a million books have been 
sent abroad but that you, the local librarian, have re- 
ceived that information. 

Every issue of War Libraries contains enough material 
for several good local news stories, in the hands of a li- 
brarian who has publicity sense — which is news sense. 
There is a news paragraph, for example, in the announce- 
ment that Miss Brown, the librarian at the public library, 
is going to receive from headquarters of Library War 
Service for distribution a quantity of beautiful card book- 
marks, printed in three colors, bearing the new emblem of 
Library War Service and telling about the service of 
books and reading matter to our soldiers, sailors and ma- 
rines. There is another news item when you receive the 
book-marks and begin placing one in each book that goes 
out of your library. There is news in the adoption of the 
emblem of the open book bearing the initials "A. L. A."; 
there is lots of news in the information about Library War 
Service on the other side of the book-mark. 

There is another form of newspaper publicity which is 
of especial concern in every community where there are 



daily newspapers. This is the paid display advertisement, 
underwritten by local business men. 

You have all seen the full-page, half-page and smaller 
advertisements of the Fourth Liberty Loan, just as you 
saw similar advertisements of the Red Cross last spring. 
These advertisements are prepared in National Head- 
quarters and sent out to local committees, part of whose 
job it is to induce local business men to contribute their 
advertising space in their local papers for this purpose^ 
A series of extremely attractive and interesting advertise- 
ments, dealing with and touching on the activities of all 
seven of the organizations in the United War Work Cam- 
paign, has been prepared at National Headquarters. 
"Copy" and mats for these are being sent out to local 
committees. Librarians can help to get these inserted in 
local newspapers by joining in the efforts to induce local 
merchants to subscribe the cost of their insertion. 

The Educational Campaign 

So much for United War Work Campaign newspaper 
publicity. Related to, but in many respects quite distinct 
from, the campaign publicity, is the continuing campaign 
for the education of the public on Library War Service, 
what it is, and what it does. Here, too, the local library 
personnel can and must help. 

There have been sent out to every library in the coun- 
try and to newspapers, press clipping sheets entitled 
"Good Stories from Camp and Trench" and "More Stories 
from Camp and Trench." What have you done with these? 
You have given this material, or some parts of it, to your 
local newspapers, of course. But what have your news- 
papers done with it? Do you follow such matters up and 
ask your news editors to print these stories ? 

Every newspaper in the United States that is big 
enough to receive a telegraph news service has also re- 
ceived from this office a clipping sheet containing statistics 
about Library War Service and suggestions for editorials. 
The chief editorial writer of every newspaper ought to 
have the suggestion conveyed to him, by someone con- 
nected with his local library, that a subject which is in- 
teresting enough to call forth a half-page editorial in the 
Philadelphia North American, a strong editorial com- 
mendation from the New York Tribune, an editorial in 
the Saturday Evening Post, etc., etc., is surely worthy of 
comment in his own newspaper. 

The book reviewer or literary editor of every news- 
paper in the United States that gives space to book re- 
views or literary criticism has received several articles 
specially calculated to appeal to readers of his depart- 
ment. Ask the literary editor of your local newspaper 
whether he has received these, and suggest that they are 
of real interest to his readers. 

No go back to the beginning of this article and read 
the request at the head of it. Let's all pull together and 
show what the library personnel of the United States can, 
do when it comes to publicity ! 
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The Strength of Each for the Good of All 



BY WICKES WAMBOLDT 
National Campaign Director 



FROM every section of the United States this office is receiving 
enthusiastic reports of the meetings which have been held in all 
the States and attended by delegates from the seven organiza- 
tions participating in the United War Work Campaign. These re- 
ports indicate that a complete spirit of harmony and co-operation 
prevails. This attitude had its inception at National Headquarters, 
where the general leaders of all the organizations have been working 
in unison since the merger was requested by President Wilson. This 
same spirit has spread to the States and must continue down to the 
individuals in each locality in order that this campaign, which is the 
greatest of its kind in history, may come to a succeessful conclusion 
on November 18th. 

The members of all seven organizations and their friends must think 
in terms of the United War Work Campaign and not in terms of any 
one organization. It is perfectly natural, for instance, for the mem- 
bers of the American Library Association to think of themselves as 
co-operating with the United Drive rather than being an integral 
part of it. The very readiness with which this thought can suggest 
itself emphasizes its danger. From now on we must think of this 
as a United Drive. We must consider ourselves as soldiers in one 
great army and respond with heartiness to our leaders, regardless 
of the organizations from which they are selected. In no other way 
can the sum of $170,500,000 be raised. 

As the participating organizations submerge differences of opinions 
there will be developed through this campaign a spirit of cooperation 
and team play that will be worth more than the money that the cam- 
paign will produce. No one who is in close touch with the progress 
of this great campaign can fail to realize that it will play a large 
part in developing the spirit of cohesion which is rapidly welding the 
people of the United States into one huge community in which the 
community spirit is strong. We are rapidly acquiring a National 
soul and an International outlook — something this country has never 
had before. 

While the seven organizations participating in this campaign should 
subordinate themselves absolutely to the good of the undertaking, it 
should be borne in mind that any attempt to lose identity will mean 
a loss of power. This identity should be retained as far as practicable 
and its influence used for the good of all concerned. For instance, the 
fact should be emphasized, in every way possible, that the American 
Library Association is throwing every ounce of its power and in- 
fluence into the United Campaign. The great strength of the United 
War Work Campaign organization is to be found in the fact that 
It can commandeer workers from seven great National welfare move- 
ments. 

It is natural and easy for the American Library Association to co- 
operate in this campaign for the reason that the normal attitude of 
librarians from start to finish is that of cooperation. Library War 
Service is founded on cooperation with other organizations. There 
is a philosophy underlying library work which is to be found in few 
other organizations. The relationship to other movements is unique. 

Library leaders everywhere, bearing these facts in mind, should 
leave no step untaken to bring the full force of the A. L. A. into the 
United Drive, not only for the purpose of assisting the campaign, 
but in order that the fabric of our permanent organization may be 
strengthened and that we may be in a position to do better co- 
operative work when the drive is over. 

To this end it is most important that the A. L. A. be prominently 
and efficiently represented on every committee which is appointed on 
behalf of the United Drive. In this connection please observe ex- 
tracts from a letter issued by Dr. John R. Mott, Director-General of 
the United War Work Campaign, as follows: 



It is desirable in building up your State Committees to keaip 
adding names until you are quite sure, in the light of conference 
you may have with representatives of these organizations, that 
they are satisfied that it is an adequate representation. 

I am glad to note that the practice is spreading of having in 
each State an Executive Committee composed of the Chairman 
of the State Committee and one representative from each of the 
seven organizations. 

The national leaders of the other organizations are desirous, 
and properly so, that all of the chairmanships should not be held 
by the Young Men's Christian Association or any other one or- 
ganization. In view of the fact that many of the chairmanships 
have practically been determined and that it may become difficult 
and most embarrassing to suggest changes, I have suggested the 
plan of our having in virtually every State where it seems de- 
sirable an Honorary Chairman. That would afford opportunity 
to put on a certain number of distinguished citizens who could 
properly represent the various organizations. I would hope that 
in each of the Departments of the country, even at this late date, 
you and your Department Chairman might be able to arrange 
matters so that at least one-fourth or one-third of the State 
Chairmen and State Honorary Chairmen might be men who 
would be regarded as representative of the other organizations, 
including, of course, Catholics and Jews. 

I need not suggest that we must all constantly be studying 
ways in which we can make it clear to everybody that this is a 
United War Work Campaign. 

If the full strength of the Library personnel throughout this 
country is to be brought into the United War Work Campaign, a 
well thought out plan must be adopted and followed. As you prob- 
ably understand, the plan of organization for the United Drive pro- 
vides for 

State Organizations .having supervision over District Or- 
ganizations. (A district generally embraces from three to five 
counties.) 

District Organizations having supervision over County Or- 
ganizations. 

County Organizations having supervision Over Local Or- 
ganizations. 

The American Library Association State Leaders should follow a 
similar plan of contact for lining up A. L. A. workers. They should 
appoint 

An A. L. A. Leader in each District who will have charge of 
mobilizing A. L. A. constituents for service on District Com- 
mittees and who will also appoint the County A. L. A. Leaders. 
(In any State where the District Organization is omitted, the 
State Leaders will appoint direct to counties.) 

The A. L. A. Leader in each County will mobilize A. L. A. 
workers for service on County Committees and will also appoint 
an A. L. A. Leader in each locality. 

The A. L. A. Leader in each locality will mobilize A. L. A. 
constituents for service on Committees and Teams in that locality. 

The duty of the A. L. A. State Leaders is to keep this line of com- 
munication unbroken throughout the campaign down to the individual 
A. L. A. workers in the local communities in order that the en- 
thusiasm and support of the A. L. A. constituents may be developed 
to the highest degree and maintained. 

It is of course understood that this plan is intended merely to re- 
cruit A. L. A. workers for service, and after they are enlisted they 
are to take their instructions from the officers of the United War 
Work Campaign. 



DO IT NOW 

A great many Librarians are College Graduates. Your old 
college has its newspaper. Write to the editor. Tell him all 
you know about Library War Service and United War Work 
Campaign and ask him to print it. 

DO IT NOW 
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Publicity Material Going Forward 

United War Work Committees Everywhere Will Soon Have Full Supply of Posters and Booklets 



Shipments of publicity material—posters, booklets, leaflets, but- 
tons and window cards — from United War Work Campaign head- 
quarters to local United War Work Campaign committees are now 
beginning. 

In these shipments are included the United War Work Campaign 
posters, United War Work Campaign pamphlets, United War Work 
Campaign window flags and buttons, all of which were fully described 
in No. 3 of "War Libraries," and in the same shipments and packages 
are included the posters for general outdoor display of the Y. M. C. A., 
the Y. W. C. A., the War Camp Community Service, the National 
Catholic War Council, the Jewish Welfare Board, the Salvation Army 
and the American Library Association. 

^These shipments of packages are addressed to your local United 
War Work Campaign committee. It is the United War Work Cam- 
paign committee that is responsible for putting up these posters in 
each community. 

If the library organization is represented on the publicity commit- 
tee of United War Work Campaign, as it should be, such represen- 
tative should see to it that the library posters are put up and that 
none of them are left in storage. If there is no representative of 
Library War Service on any local United War Work Campaign com- 
mittee, librarians should make it their business to see that the library 
posters are utilized and displayed just as the others are. 

The same applies to the leaflets which are being shipped to local 
United War Work Campaign committees for general distribution. 
There are leaflets or booklets telling the story of each of the seven 



organizations included in these shipments. Library workers should 
make it their business to see that the library leaflets get adequate 
and complete distribution during the campaign. 

Library War Service Publicity Material 

The foregoing refers solely to items which are being shipped from 
United War Work Campaign headquarters to United War Work 
Campaign local committees. In addition to these United shipments 
there will be direct shipments from this headquarters to libraries of 
the following special library publicity material: 

h Rotogravure display sheets in three different sizes, 20x30, 15x20 
and 10x15 inches. 

2. Maps showing the distribution of Library Service, size 21x26 
inches. 

8. Book-marks for insertion in all books circulated so long as the 
supply lasts. 

These pictorial sheets, maps and book-marks are not primarily cam- 
paign material, but are a part of the general publicity plan for 
Library War Service. Their use will, of course, aid in the money 
campaign. Their purpose, however, is as much for the continuing 
education of the public as to what Library War Service is and does, 
and particularly that part of the public which uses the libraries. 
The supply of these items is limited and their display and use there- 
fore necessarily wiU be chiefly in and around the library buildings and 
should be continuous as long as the war lasts. 



Speakers for Campaign 

A National Speakers' Bureau, consisting of representatives of the 
seven organizations, has been formed which will secure and assign to 
the important cities of the country speakers of national importance. 
A United Speakers' Bureau will also be formed in each department, 
State, county and city. Library speakers are being recruited and 
will be reported to State and departmental bureaus and may be 
available for assignment within those districts. 

^Applications for speakers should be made to the bureau of the city 
or county and by them will be forwarded to the State or department 
when the request cannot be filled locally. 

There is now on the press a speakers' handbook, containing facts, 
figures, stories, anecdotes and information generally about Library 
War Service, a copy of which will be forwarded to every library as 
soon as issued. Additional copies, in very moderate quantities, may 
be obtained for the actual use of speakers, on application to Speakers' 
Bureau, National Campaign Headquarters, Library War Service, 124 
East 28th St, New York City. 



Panel Exhibits and Rotogravures 

Unforeseen shipping conditions have made necessary a complete 
change in the schedules for the 27 Panel Exhibits. Practically every 
set has been delayed on the road three and four times beyond the 
anticipated period. Some apparently cannot be traced. This office is 
sorely distressed to be unable to improve the situation and to fill all 
of the promised engagements. 

As rapidly as possible sets are being turned over to State leaders 
who will route the exhibits within State lines. Do not be surprised if 
your set does not arrive on schedule time. Keep the next Library 
advised and accept conditions as you find them. There are no extra 
sets. 

Headquarters has been flooded with requests which it cannot pos- 
sibly fill because of these conditions and the limited number of avail- 
able exhibits. 

Attention can only be called to the very attractive rotogravure sets 
which will soon be sent to every library in sufficient quantity to meet 
the usual exhibition needs. Library workers will be highly pleased 
with them. 



LOOKING A GIFT HORSE IN THE MOUTH 
One of the results of the campaign for gift books last spring was 
an influx of reading material of the type which careful mothers take 
pains to remove from the environment of sixteen-year-old daughters. 

That the gift horse had to be inspected carefully was demon- 
strated a number of times. To one camp library came copies of 
Zola's "L'Assommoir," Daudet's "Sapho," and De Maupassant's 
"Bel-Ami." 

From the reading room in a church were sent copies of Snappy 
Stories, 

An offer of a file of the Undertaker's Review was graciously 
rejected. 

School readers antedating the Civil War were received. 



KEEP IN TOUCH WITH YOUR LOCAL PAPER 

The Public Library is a good news source in every city in 
the country. The editors want the news, but they don't always 
get it. 

Keep in close touch with your local newspaper. Call the city 
editor on the 'phone and tell him about the exhibition of roto- 
gravures you are about to have. Ask him to send a reporter 
to the library to see the pictures. Show the reporter the map 
that tells the story of Library War Service, Tell him in detail 
about Library War Service and the part your town is playing 
in it, and he will be glad to write about it. 

Also, every time you hear something interesting about 
Library War. Service--during the campaign and afterward — 
tell it to your friend the reporter. It won't be long before the 
reporter is making a regular call on you for news, and you 
should always manage to have something interesting to tell him. 
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Pershing Congratulates A. L. A. 

By direction of General Pershing, the postal franking privilege in 
the territory occupied by the A. E. F. has been granted to the Library 
War Service of the A. L. A. 

This was done at the request of Mr. Burton E. Stevenson, in charge 
of distribution overseas, who is by this means enabled to forward any 
particular book from his Paris headquarters to any officer or enlisted 
man anywhere in France, free of postage, and the soldier can return 
the book also without postage when he has finished reading it. 

This direct distribution is the capstone of the pyramid which Mr. 
Stevenson has been building, the foundation of which is the establish- 
ment of library branches and stations in the territory overseas 
wherever a building can be found to house them and a custodian to 
issue them to soldiers. Mr. Stevenson reports that more than 350 
such stations have been established. They are in the huts of the 
Y. M. C. A., the Knights of Columbus, the Salvation Army, the 
Jewish Welfare Board and other civilian organizations maintaining 
huts, club houses, etc., for the benefit of our forces. Every foyer du 
soldat that serves American troops, the American University Union, 
the Soldiers' and Sailors' Leave Club and many other institutions have 
been equipped with book collections and many collections have been 
sent to officers and Army chaplains. 



A letter received by Mr. Stevenson from the Commander-in-Chief 
of the A. E. F., on August 18th, contains this paragraph: 

The Commander-in-Chief sends his congratulations upon the 
very successful work which you have thus far accomplished and 
which has been of real and substantial benefit to the members of 
the American Expeditionary Forces. He wishes your Associa- 
tion every success in its new campaign for funds to carry on and 
extend its activities. 

Movies for the Campaign 

Ask your local motion picture theatre managers to put on one or 
another or all of the United War Work Campaign films. 

Tell them to ask their regular motion picture exchange for these 
films. There is one big five-reel feature covering the work of the 
seven organizations, scenario by Rex Beach, directed by S. L. Roth- 
apfel and released through the Goldwyn Pictures Corporation. 

There is a two-reel film made by the Wharton Releasing Corpo- 
ration. 

There is another two-reel picture that will be distributed through 
the Mutual Film Corporation. 

In addition the news release of the Universal, Pathe, Gaumont 
and Mutual companies, some 95 different films in all, will carry 
United war work material up to the close of the campaign. 

There are short sections of film known as trailers attached to all 
the important dramatic releases that will be shown between now 
and the end of the campaign. Besides these, the Burton Holmes 
Travalogues, the Bray Pictograph and other regular features will 
carry many United War Work scenes. 

Tell your local managers also to be sure to show the slides which 
are being distributed through the motion picture exhibitors' State 
leagues. 



WHO'S WHO IN THE CAMPAIGN 



NATIONAL COMMITTEE OF ELEVEN U. W. W. C. 

Raymond B. Fosdick, Chairman. (Chairman of War and Navy 
Departments' Commissions on Training Camp Activities.) 

Dr. John R. Mott, George W. Perkins, Y. M. C. A. 
Mrs. Henry P. Davison, Y. W. C. A. 

John G. Agar, James J. Phelan, National Catholic War Council. 

Mortimer L. Schiff, Jewish Welfare Board. 

Hon. Myron T. Herrick, War Camp Community Service. 

Frank A. Vanderlip, American Library Association. 

George Gordon Battle, Salvation Army. 

Cleveland H. Dodge, National Treasurer. 

John D. Rockefeller, Chairman New York City Campaign 



Representing Salvation Army: 
George Gordon Battle 
Col. William Peart 
Col. William Mclntyre 



Col. Alexander M. Damon 
Col. Gustav Reinhardsen 



GENERAL COMMITTEE U. W. W. C. 

(Committee of Thirty-five) 

John R. Mott, Chairman 
Miss Emma V. Baldwin, Secretary 
Representing Y. M. C. A.: 
John R. Mott Bruce Barton 

George W. Perkins F. S. Brockman 

A. H. Whitford 

Representing Y. W. C. A.: 
Mrs. Henry P. Davison 
Miss Ella Schooley 
Miss A. Estelle Paddock 

Representing National Catholic War Council: 
John G. Agar William J. Mulligan 

Hon. Victor J. Dowling James A. Flaherty 

W. P. Larkin 

Representing Jewish Welfare Board: 



EXECUTIVE COMMITTEE 
of the General Committee, U. W. C. 
Dr. John R. Mott, Chairman 
Geo. W. Perkins, representing the Y. M. C. A. 
Miss Mabel Cratty, representing the Y. W. C. A. 
John G. Agar, representing the National Catholic War Council 
Mortimer L. Schiff, representing the Jewish Welfare Board 
H. S. Braucher, representing the War Camp Community Service 
Dr. Frank P. Hill, representing the American Library Association 
Col. William Peart, representing the Salvation Army 



SUB-COMMITTEES OF GENERAL COMMITTEE 



War Chests: 



Miss Mabel Cratty 
Mrs. James R. Cushman 



George W. Perkins 
Mrs. Henry P. Davison 
John G. Agar 
Mortimer L. Schiff 



Hon. Myron T. Herrick 
Frank A. Vanderlip 
George Gordon Battle 



Mortimer L. Schiff 
Walter E. Sachs 
I. E. Goldwasser 

Representing W. C. C. S.: 
Hon. Myron T. Herrick 
H. S. Braucher 
H. M. Blair 

Representing A. L. A.: 
Dr. Frank P. Hill 
Theodore L. Frothingham 
Wickes Warn bold t 



Jacob Billikopf 
Harry L. Glucksman 



William F. Edwards 
Harvey J. Hill 



Frank Parker Stockbridge 
Miss Emma V. Baldwin 



Committee on Relation of National and State Councils of Defense 
to Campaign: 

F. S. Brockman Dr. Frank P. Hill 

H. S. Braucher Miss Mabel Cratty 

Committee on Publicity: 
Bruce Barton William F. Edwards 

Miss A. Estelle Paddock Frank Parker Stockbridge 

Larkin S. Meade Elmore Leffinffwell 

Ellis Slatoff 



EXECUTIVE CABINET 

Dr. John R. Mott, Director Gen- Miss Mabel Cratty 

eral William Knowles Cooper 

C. S. Ward ' Bruce Barton 

Harvey J. Hill A. G. Knebel 

A. H. Whitford Miss Emma V. Baldwin, Secre- 
Jacob Billikopf tary 
F. S. Brockman 
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WHO'S WHO IN THE CAMPAIGN (Continued) 



DEPARTMENT OF FINANCE 
George W. Perkins John C. Agar 



Mortimer L. Schiff 



Raymond F. Brown, Secretary 



DIRECTORS OF DIVISIONS 

C. S. Ward, Harvey J. Hill, Field Organization. 

A. H. Whitford, Special Groups. 

A. N. Cotton, Director Boys' Campaign. 

George Irving, Director Students' Division. 

A. E. Roberts, H, M. Blair, Directors Rural Division. 



CAMPAIGN DIRECTORS U. W. W. C. 

Northeastern Department— E. N. Huntress, 80 Boyleston St., Bos- 
ton, Mass. 

Eastern Department— John W. Cook, 200 Fifth Ave., New York City. 
Southeastern Department— R. Hayne King, Peters Bldg., Atlanta, 
Georgia. 

Central Department— M. C. Williams, 108 So. LaSalle St., Chi- 
cago, Tfc — — — — 

Southern Department— G. S. Bilheimer, Southwestern Life Bldg., 
Dallas, Texas. 

Western Department— Lyman L. Pierce, 610 Flood Bldg., San Fran- 
cisco, Cal. 



STATE CAMPAIGN DIRECTORS, U. W. W. C. 

Northeastern Department: 
NEW HAMPSHIRE— H. S. Smith, Y. M. C. A., Lynn. 
VERMONT— A. C. Hurd, White River Junction. 
MASSACHUSETTS— Kenneth Robbie, Y. M. C. A., Springfield. 
RHODE ISLAND— D. L. Rogers, 160 Broad St., Providence. 
CONNECTICUT— G. C. Hubert, Y. M. C. A., Hartford. 

Eastern Department: 

NEW YORK— F. I. Eldridge, S. B. Groner, 2 W. 45th St., New York 
City. 

NEW JERSEY— Chas. A. Coburn, 671 Broad St., Newark. 
DELAWARE— Philip M. Colbert, Y. M. C. A., Wilmington. 
PENNSYLVANIA— F. B. Shipp, 1417 Walnut St., Philadelphia. 
MARYLAND— H. O. Williams, Y. M. C. A., 542 Equitable Bldg., 
Baltimore. 

DISTRICT OF COLUMBIA— Clifford L. Johnson, 1736 G St., 
N. W., Washington. 

VIRGINIA— G. K. Roper, Jr., Chamber of Commerce Bldg., Rich- 
mond. 

WEST VIRGINIA— George L. Goodwin, 1736 G St., N. W., Wash- 
ington, D. C. 

Southeastern Department: 
FLORIDA— J. H. Wilson, Y. M. C. A., Jacksonville. 
ALABAMA— W. S. Stallings, Y. M. C. A., Birmingham. 
MISSISSIPPI— B. W. Godfrey, Y. M. C. A., Jackson. 
TENNESSEE— C. J. Jackson, Y. M. C. A., Nashville. 
NORTH CAROLINA— Z. D. Dunlap, Y. M. C. A., Durham. 
SOUTH CAROLINA— A. S. Protzman, Y. M. C. A., Columbia. 
GEORGIA— Ely R. Callaway, 75 Luckie St., Atlanta. 

Central Department : 
OHIO— F. W. Ramsey, Cleveflnd Metal Produce Co., Cleveland. 
ILLINOIS— F. M. Deerhake, 19 So. LaSalle St., Chicago. 
COLORADO— J. S. Temple, Y. M. C. A., Denver. 
SOUTH DAKOTA— W. L. Hopkins, Clark. 
NORTH DAKOTA— W. L. Stockwell, Fargo. 
NEBRASKA— Charles Strader, Lincoln. 
KENTUCKY— C. A. Tevebaugh, Y. M. C. A., Louisville. 
WISCONSIN— L. C. Bradshaw, 104 Main St., Madison. 
KANSAS— Clifford Pierce, 613 New England Bldg., Topeka. 
MISSOURI— R. A. Cassidy, 420 Calumet Bldg., St. Louis. 
MICHIGAN— Carroll F. Sweet, Grand Rapids School, Equip. Co., 
Grand Rapids. 



IOWA— Graham Stewart, Y. M. C. A., Des Moines. 
MINNESOTA— E. W. Peck, Y. M. C. A., Minneapolis. 
INDIANA— Edgar Webb, Majestic Bldg., Indianapolis. 

Southern Department: 
TEXAS— L. A. Coulter, 611 Sumter Bldg., Dallas. 
ARKANSAS— W. C. Ribenack, 303 Gazette Bldg., Little Rock. 
OKLAHOMA— A. O. Booth, 409 Terminal Bldg., Oklahoma City. 
LOUISIANA— W. S. Scott, Y. M. C. A., New Orleans. 
ARIZONA— C. E. Buchner, Y. M. C. A., Phoenix. 
NEW MEXICO— S. J. Brient, Y. M. C. A., Albuquerque. 

Western Department: 
CALIFORNIA— E. L. Mogge, Flood Bldg., San Francisco. 
NEVADA— Robt. M. Price, Reno. 
WYOMING— Roy Hills, Cheyenne. 
MONTANA— Chas. Puehler, Helena, 
IDAHO— R. E. Randall, Boise. 
WASHINGTON— C. W. Wilcox, Seattle. 
OREGON— O. W. Davidson, Portland. 
-UTAH— Mr. Farnsworth, State Council Defense. 

U. W. W. C. PUBLICITY DIRECTORS 
EASTERN DEPARTMENT 



NEW YORK— S. B. Groner, Y. 
M. C. A., Syracuse. 

NEW JERSEY— Charles A. Co- 
burn, 671 Broad St., Newark. 

PENNS YLV ANI A— F. B. 
Shipp, Y. M. C. A., Pitts- 
burgh. 

DELAWARE— Philipp M. Col- 
bert, Y. M. C. A., Wilmington. 

MARYLAND— N. O. Williams, 
Y. M. C. A., Baltimore. 



DISTRICT OF COLUMBIA— 
Clifford L. Johnson, Y. M. C. 
A., Washington. 

VIRGINIA— G. K. Roper, Jr., 
Chamber of Commerce, Rich- 
mond. 

WEST VIRGINIA — Geo. L. 
Goodwin, Frederick Hotel, 
Huntington. 



CENTRAL DEPARTMENT 



OHIO — R. J. Dustman, Asso- 
ciated Press, Columbus. 

KENTUCKY— Geo. E. Stevens, 
Y. M. C. A., Louisville. 

MICHIGAN— George A. Mur- 
phy, Michigan Trust Bldg., 
Grand Rapids. 

ILLINOIS— W. S. Forman, 1421 
Association Bldg., Chicago. 

KANSAS — Cecil Howes, 106 
West 9th Street, Topeka. 

MISSOURI— J. L. McQuie, Y. 
M. C. A., St. Louis. 

COLORADO— J. S. Temple, Y. 
M. C. A., Denver. 

NEBRASKA— Guy P. Leavitt, 
World-Herald, Omaha. 



IOWA— Mrs. Maud Hart Love- 
lace, Y. M. C. A., Des Moines. 

SOUTH DAKOTA — John 
Longstaff, Huron. 

NORTH DAKOTA — Sam S. 
Haislet, Y. M. C. A., Fargo. 

MINNESOTA— Mrs. Lillian H. 
Wakefield, Y. M. C. A., Min- 
neapolis. 

WISCONSIN— Lee C. H. Or- 
bach, 417 Washington Bldg,, 
Madison. 

INDIANA— Robert Tyler, 404 
City Trust Building, Indian- 
apolis. 



SOUTHEASTERN DEPARTMENT 



GEORGIA— E. Y. Clarke, 75 
Luckie Street, Atlanta. 

FLORIDA— Roger Daniels, Y. 
M. C. A., Jacksonville. 

TENNESSEE — Cole Morgan, 

Y. M. C. A., Nashville. 
SOUTH CAROLINA — Lupton 



Wilkinson, Y. M. C. A., Co- 
lumbia. 

NORTH CAROLINA — Ralph 
Runyon, Y. M. C. A., Durham. 

ALABAMA — Charles Harrold, 
Y. M. C. A., Birmingham. 

MISSISSIPPI — R. W. Miles, 
Y. M. C. A., Jackson. 



NORTHEASTERN DEPARTMENT 



NEW HAMPSHIRE — Walter 
J. Thomas, Leader Union, 
Manchester. 

VERMONT — H. P. Hinman, 
Quarriers and Manufacturing 
Association, Bar re. 



MASSACHUSETTS — Geo. L. 
Sullivan, 67 Milk Street, Bos- 
ton. 

RHODE ISLAND— Donald O. 
Pryor, General Fire Extin- 
guisher Company, Providence. 

MAINE— W. B. Hay, c/o A. S. 
Hinds, Portland. 
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WHO'S WHO IN THE CAMPAIGN (Continued) 



LIBRARY WAR COUNCIL 

APPOINTED BY THE SECRETARY OP WAS 



Frank A. Vanderlip, Chairman 

Asa G. Candler 

P. P. Claxton 

J. Randolph Coolidge, Jr. 

Mrs. Josiah E. Cowlcs 

Mrs. James S. Cushman 

Col. Harry Cutler 

W. C. D'Arcy 

T. Coleman Du Pont 

John H. Finley 

James A. Flaherty 

Frank P. Glass 

David E. Heineman 



Henry E. Huntington 
Joseph Lee 
Arthur D. Little 
Wallace McCamant 
J. P. Morgan 
John R. Mott 
John Poole 
William A. Rogers 
Mrs. Finley J. Shepard 
E. T. Stotesbury 
Jos. P. Tynan 
Theodore N. Vail 
Harry A. Wheeler 



WAR SERVICE COMMITTEE 

APPOINTED BY THE EXECUTIVE BOARD 



J. I. Wyer, Jr., New York State 
Library, Albany, N. Y. 

Edwin H. Anderson, Public Li- 
brary, New York City. 

Gratia A. Countryman, Public 
Library, Minneapolis, Minn. 

Electra C. Doren, Public Li- 
brary, Dayton, Ohio. 

LIBRARY WAR FINANCE COMMITTEE 

EXECUTIVE SECTION 

Frank P. Hill, Chairman, Brook- 
lyn, N. Y. 

Charles F. D. Belden, Boston, 
Mass. 

Walter L. Brown, Buffalo, N. Y. 
Adam Strohm, Detroit, Mich. 
Caroline M. Underhill, Utica, 
N. Y. 

M. Taylor Pyne, Princeton, N.J. 



Frank P. Hill, Public Library, 

Brooklyn, N. Y. 
Charles F. D. Belden, Public Li- 
brary, Boston, Mass. 
Executive Secretary: George B. 
Utley, A. L. A. Office, Chicago. 



Dr. Francis M. Kennedy, New 

Bedford, Mass. 
W. L. Brewster, Portland, Ore. 
Mrs. John King Ottley, Atlanta, 
Ga. 

John Cotton Dana, Newark, N. J. 

Wickes Wamboldt, National Cam- 
paign Director. 
Frank Parker Stockbridge, Na- 
tional Director of Information. 



A. L. A. DIRECTORS AND CHAIRMEN 



ALABAMA — Campaign Direc- 
tor, Thomas M. Owen, Division 
Archives and History, Mont- 
gomery; Chairman, J. W. 
Donnelly, Birmingham. 

ARIZONA — Campaign Director, 
Con. J. Cronin, State Library, 
Phoenix. 

ARKANSAS— Campaign Direc- 
tor, Mrs. Carl Voss, Little 
Rock; Chairman, Will Akers, 
921 Southern Trust Building, 
Little Rock. 

CALIFORNIA (Northern) — 
Campaign Director, Milton J. 
Ferguson, State Library, Sa- 
cramento. 

CALIFORNIA (Southern) — 
Campaign Director, Everett 
R. Perry, Public Library, Los 
Angeles; Chairman, Byron H. 
Wilson, Public Library, Los 
Angeles. 

COLORADO— Campaign Direc- 
tor, Chalmers Hadley, Public 
Library, Denver; Chairman, 
James J. Pershing, Denver. 

CONNECTICUT — Campaign 
Director, Chas. D. Hine, Li- 
brary Commission, Hartford. 

DELAWARE - - Campaign Di- 
rector, Arthur L. Bailey, Wil- 
mington Free Inst., Wilming- 
ton; Chairman,. Philip Bur- 
nett, President Continental Ins. 
Co., Wilmington. 



DISTRICT OF COLUMBIA- 
CAMPAIGN Director, Dr. George 
F. Bowerman, Public Library, 
Washington; Chairman, Theo- 
dore Noyes, Editor Star, Wash- 
ington. 

FLORIDA — Campaign Direc- 
wm, Lloyd W. Josselyn, Free 
Public Library, Jacksonville; 
Chairman, Perry Wall, Tampa. 

GEORGIA — Campaign Director, 
Robert L. Foreman, Atlanta; 
Chairman, Col. Frederick J. 
Paxon, Atlanta. 

IDAHO — Campaign Director, 
Reilly Atkinson, 409 S. 8th St., 
Boise; Chairman, Charles F. 
Kutnewsky, Boise. 

ILLINOIS— Campaign Director, 
P. L. Windsor, U. of I. Libra- 
ry, Urbana; Chairman, Fred- 
erick H. Ransom, Union Trust 
Co., Chicago. 

INDIANA — Campaign Director, 
W. M. Hepburn, Purdue Uni- 
versity Library, Lafayette ; 
Chairman, Mrs. Elizabeth 
Claypool Earle, 1812 Western 
Ave., Connersville. 

IOWA — Campaign Director, 
Johnson Brigham, State Libra- 
ry, Des Moines; Chairman, 
Henry L. Adams, Des Moines. 

KANSAS — Campaign Director, 
Charles Colladay, Hutchinson; 
Chairman, J. C. Bigger, Hut- 
chinson. 



KENTUCKY— Campaign Direc- 
tor, George T. Settle, Public 
Library, Louisville; Chairman, 
Col. Marion E. Taylor, 123 W. 
Main St., Louisville. 

LOUISIANA— Campaign Direc- 
tor, Thomas P. Thompson, Hi- 
bernia Bldg., New Orleans; 
Chairman, Col. Wm. C. Du- 
four, Federal Land Bank, New 
Orleans. 

MAINE — Campaign Director, 
Henry C. Dunnack, State Li- 
brary, Augusta; Chairman, J. 
H. Winchester, Corinna. 

MARYLAND — Campaign Di- 
rectors, L. H. Dielmann, Pea- 
body Inst., Baltimore; Miss 
Edith Vermijle, Maryland Li- 
brary Com., Baltimore; Chair- 
man, Miss Mary L. Titcomb, 
Free Library, Hagerstown. 

MASSACHUSETTS— Campaign 
Director, John A. Lowe, Camp 
Devens, Ayre. 

MICHIGAN— Campaign Direc- 
tor, Adam Strohm, Public Li- 
brary, Detroit; Chairman, W. 
R. Roach, Hart. 

MINNESOTA — Campaign Di- 
rector, Miss Clara F. Baldwin, 
Library Commission, St. Paul; 
Chairman, Leon Warner, 13 S. 
6th St., Minneapolis. 

MISSISSIPPI — Campaign Di- 
rector, It unbar Rowland, Jack- 
son. 

MISSOURI — Campaign Direc- 
tor, Miss Elizabeth B. Wales, 
Library Commission, Jefferson 
City; Chairman, G. A. Buder, 
Pres. Times Publishing Co., 
St. Louis. 

MONTANA — Campaign Direc- 
tor, T. H. Richardson, Helena; 
Chairman, H. G. Pickett, 
Helena. 

NEBRASKA— Campaign Direc- 
tor, Miss Anna Jennings, Li- 
brary Commission, Lincoln ; 
Chairman, Miss Charlotte 
Templeton, Library Commis- 
sion, Lincoln. 

NEVADA— Campaign 

Frank J. Pyne, Carson Uity; 
Chairman, M. D. Fair< 
Reno. 

NEW HAMPSHIRE — Cam- 
paign Director, Arthur H. 
Chase, State Library, Concord; 
Chairman, Edward K. Wood- 
worth, Concord. 

NEW JERSEY— Campaign Di- 
rector, Miss Sarah B. Askew, 
Public Library Commission, 
Trenton ; Chairman, M. Taylor 
Pyne, Princeton. 

NEW MEXICO— Campaign Di- 
rector, Miss* Evelyn Shuler, 
Public Library, Raton; Chair- 
man, Ralph E. Twitchell, Santa 
Fe. 

NEW YORK— Campaign Direc- 
tor, James I. Wyer, State Li- 
brary, Albany. 

NORTH -CAROLINA — Cam- 
paign Director, Mrs. A. F. 
Griggs, Public Library, Dur- 
ham; Chairman, R. L. Bald- 
win, Durham. 



NORTH DAKOTA— Campaign 
Director, Mrs. M. C. Budlong, 
Library Commission, Bismarck; 
Chairman, Hon. C. B. Little, 
First National Bank, Bismarck. 
OHIO — Campaign Director, 
Prof. Azariah S. Root, Oberlin 
College, Oberlin; Chairman, 
Dean Edward J. Bosworth, 
Oberlin. 

OKLAHOMA — Campaign Di- 
rector, Mrs. Mary Hays Mar- 
able, Carnegie Library, Okla- 
homa City; Chairman, S. T. 
Bisbee, Chamber of Commerce 
Hall, Oklahoma City. 
OREGON — Campaign Director, 
W. L. Brewster, Title & Trust 
Bldg., Portland. 
PENNSYLVANIA — Campaign 
Director, O. R. Howard Thomp- 
son, James V. Brown Library, 
Williamsport; Chairman, Dr. 
John C. Acheson, President 
Pennsylvania College for Wo- 
men, Pittsburg. 
RHODE ISLAND — Campaign 
Director, H. O. Brigham, State 
Library, Providence; Chair- 
man, Dr. Henry G. Gardner, 
Brown University, Providence. 
SOUTH CAROLINA — Cam- 
paign Director, Robert M. 
Kennedy, S. C. U., Columbia; 
Chairman, Henry W. Fair, 
1625 Green St., Columbia. 
SOUTH DAKOTA — Campaign 
Director, Miss Julia Stockett, 
Library Commission, Pierre; 
Chairman, Doane Robinson, 
Library Commission, Pierre. 
TENNESSEE — Campaign Di- 
rector, Charles D. Johnson, 
Cossett Library, Memphis ; 
Chairman, John H. Pepper, 
Memphis. 
TEXAS — Campaign Director, 
Miss Elizabeth H. West, 611 
Sumpter Bldg., Dallas; Chair- 
man, Wm. L. Herff, San An- 
tonio Loan & Trust Co., San 
Antonio. 

UTAH — Campaign Director, 
Council of National Defense, 
Salt Lake City. 

ERMONT — Campaign Direc- 
tor, Mason S. Stone, Mont- 

•elier. 

RGINI A — Campaign Direc- 
tor, H. R. Mcllwaine, Stati 
Library, Richmond; Chair* 
man, Gen. J. L. Stern, Rich* 

mond. 

WASHINGTON— Campaign Di- 
rector, Judson T. Jennings, 
Public Library, Seattle; Chair- 
man, Rt. Rev. Frederick W. 
Keator, Tacoma. 
WEST VIRGINIA — Campaign 
Director, Dr. Wilson M. Foulk, 
Dept. Archives and History, 
Charleston ; Chairman, C. Bur- 
gess Taylor, Oakland, Md. 
WISCONSIN— Campaign Direc- 
tor, M. S. Dudgeon, Library 
Commission, Madison; Chair- 
man, Hon. John B. Winslow, 
Supreme Court, Madison. 
WYOMING — Campaign Direc- 
tor, Miss Agnes Wright, State 
Library, Cheyenne; Chairman, 
Averv Hacrard. Chevenne. 
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